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Introduction: Great Party 

 
Thank you, (name of presenter), and thank you Autorox 

for presenting me with the Automotive Icon Award. 

 

As you may have picked up from the introduction, I’ve 

racked up 48 years of gas, gears, and burning rubber. 

 

And I went to an awful lot of parties in those 48 years, but I 

never went to a party like the one Autorox is throwing here 

tonight.   

 

Congratulations to all of you for making it happen.  
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Ice Cube / Snoop Dog 

 

When Autorox first approached me about attending 

tonight’s party, all they had to do is tell me the master of 

ceremonies was Ice Cube... and my immediate response 

was...  

 

“I’m there.” 

 

It’s been over six months since I hung with Snoop Dog, 

and I really missed his rap.   

 

Snoop is a cool dude.  No question.   

 

(to Ice Cube) But Ice Cube... you are the man. 

 

A true innovator.  And there’s nothing I like more than 

innovation.  
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Pamela Anderson 

 

Another reason I jumped at the opportunity to be here 

tonight was to get a close-up view of one of the greatest 

design achievements of the last decade. 

 

But I’m not talking cars.   

 

I’ve built a lot of cars in my years... all shapes and sizes... 

 

... but nothing... nothing ever came off our assembly line 

built like Pamela Anderson.   

 

Tonight’s Nominees 

 

But Autorox is about cars, and tonight you are paying 

tribute to the best examples of creative design and 

engineering in the auto industry today.  
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Designing a brand new car can cost a billion dollars and 

require up to a decade of research and development. 

 

The Ford Mustang 

 

In my time with Ford and Chrysler, I designed many cars, 

and I headed up many design teams.  

 

But the car I’m most closely identified with is the Ford 

Mustang.   

 

We broke all the rules with the design of the Mustang... 

and we ended up with perhaps the greatest phenomenon 

in automotive history. 

 

It all began with brainstorming over drinks in late 1961.   

 

We were going to create a car that would combine great 

styling, strong performance, and low price...  
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... and appeal to the exploding population of eighteen to 

thirty-four year olds.  

 

It took only 571 days and a mere $75 million dollars... 

 

... and in April 1964, I unveiled the Mustang at the New 

York World’s Fair with Walt Disney and Henry Ford II by 

my side.   

 

One week later, four million people mobbed Ford 

dealerships to see the Mustang, and in the first year alone, 

we sold a record 418,000 Mustangs that generated a profit 

of 1.1 billion dollars.  Not bad for 1964. 

 

Design and the Creative Process In Everyday Life 

 

Designing the Mustang was an exciting and rewarding 

creative process... but this process is not limited to 

automotive design. 
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In recent years, I have contributed to breakthrough 

research to cure diabetes, and the truth is, few 

experiences in my life have been more creative or more 

rewarding.  

 

There is a creative process to everything we do in life.  It 

may be subtle, but life is creative.  

 

I know many of you are inspired by the creativity of 

tonight’s nominees.   

 

So take that inspiration home with you... and apply it to 

your life... any way you can. 

 

The results will be rewarding... and if you’re lucky, they 

may even be phenomenal. 

 

Thank you all very much. 


